I1 a 7e 7th floor, phaze 227, yeoksam-ro, ® 2024 phaze. all rights reserved.
p - gangam-gu, seoul, republic of korea
contact@phaze.co.kr

phaze




phaze

o3| Halc, 0|2 110l AOATIQ 7

ey = g | M L

AEIEN HE (f, 32M)
“|A7E Zof TP Z0Ct 2| F 5 1Y =0, YAME HoX| D Mol EE0 e ST AARE] g wiHo| gisniar

L|
== |
“E2 ZEXE ohED A2, ot i2o 5 ERY

rk-13
=
HIZE S0IHAE BHE H2E|E 3 Y™ RSV IR?"

32|ofolE|= ClE (<, 374)
“9a] HAUE O|0|XIE BRHSHA| BHED H0H BHol HEB M2,
HIBE SHAYD, TRNAT HT SEHA NS 2 Hoj”

C|xto|Le (6, 31M))
ZERI X7} EMERR=], oA AMEsof X REZ0E.
P2 HIMEO0] = 0] ST 101 M S| R,

o
2HSHEM AL H2ED &

2 2oL X 220, PES| YRES}




phaze

o] @& 110l
H|o|=2}H ol &

|Iol-

FLICE.

VISUAL CREATION
Ho{F1

HHEE EZ0|X| ol o, B, 2F 2HE=R
AH|XtQ| AMS AR EHSLICH

BRAND CAMPAIGNS
7|1Ax|A st

LEE HAIXI2E Ee| Mol Ahelez
HMCo| AEZ|S AH[A OHS Ol AZLICH

PERFORMANCE SOLUTIONS
A&l gl 2hEL|Ct

HMHO| X x| 20t HEMHA Z=
2H[AE| BES FESHD JAtE SoietetL| ).



phaze

Content

Planning

(U]
Q
c
@
£
n
o
i
(]
a8

mExHA O

A AM|H|OoX|

HIE|E|
AlZtst

3

HaHE 0}0|
2l gl

7|

=24 20|M ot




phaze

Hjo| =2t ghHIst HME £ AS AFLERILICEH

200007} B ote] HYE 6 130020]
MEo| B3k 7|d0| Y= 2allel S okBHL| O},

andar #ABRg agt /\ Q SAMIANG QBLACKYAK OLIVE (') YOUNG 0

(= €IDER taylor scents um©r SAMSUNG NEBBY MLB ﬂanOdY Eﬂldw I;;!,UZL gEé

dAIba 5 tRinbiow gooditeworks® € Drdiary IJflex Lo B DAYWALKER DrMelaxin [HUNTER
o 2
Log|SVa||ey Market olsen m é,g ;ff @ ByWIShil‘end

ish BBranden ZBRUNE



\F j l””

\

VISUAL PACKAGI



VISUAL SOLUTION
2000{71 EHES}| 3¢
FES EOZ, MEo|

SKINCARE



VISUAL SOLUTION
2000{7li HIH Qo] HYS St
Jds =, MEo| E5{k 7|

CLIENT - HAEVY MAKEUP
CATEGORI - MAKE-UP
KEY COLOR - PINK & PURPLE 8



VISUAL SOLUTION

Dol L|xet HAME HYX FMo| REIXE 7|2l U AIZELCL.

— L —

Haic 7} MetstnXtsts MK S Mets| MegL|c).




VISUAL SOLUTION

B O

Ml

El
o

ex0 =N

10



VISUAL SOLUTION

200047

3

== oto
ELi=, ME0|

— L m—

e
o1
a2

1



GLOBAL VISUAL SOLUTION

H| 82| REHE2 0|11, HHME9| 7IX|= MA|= =HEetL|LCt.

Ho|= 22E T2HMO| =0 HE2otel AMSZ dFolD ASLIC

STEP 4

STEP 3 BHe =8

EHEAL Y

IEIE] BHE, S24 270|Mo| 2ol

HE o

HE SEEY 7|8lat Bl NS ojH2
S8 G AZtE S SENQHIFYE AR
A do| ZHIXAE HFPLICL HMSgLich




GLOBAL VISUAL SOLUTION

2025 SEASONAL pLAN 18~38 Spring/Summer

ZH0|H 2 A0 A

=I5 £A| B3, 8/0|8 B2 Ho| HxsiE
HIZY At

At 230l 40l A|ZSEl BHOR HACO| ARSI SHI UAOF BopyLICt

[l

4Z~68 Summer/Fall
20| Aol
KO PEF e £ L 57
@t e 1A GX= 24,

oS3} 7teS &2 ot HE

78~9E Fall/Winter
Z30|M FHEHE
Eof 7zt Z|cH 374
Eye xon MEH 2

7123 AS9 YdS BH

108~12¢ Winter/Spring
27|o]4 o2
B PEF e K| 37



GLOBAL VISUAL SOLUTION




GLOBAL VISUAL SOLUTION

LES| crexa reffs BRobke 11 nase
il B

= ™
———

15



DIGITAL CONTENTS éREATIO



Al SOLUTION
Cleksh 2 124

1jo

E5|M o|0] CH=3S} £l D= Al A{H|A.

¢+ .
;;_’B_\:\dejourney Gemini stable Diffusion  ComfyUl

a Adobe Firefly a PIXLR @ Leonardo. Al Ca'Wa

DeepAl @ freepik .,(f Designer @Y (HIa[cFN

17



Al SOLUTION

9t Aot HEAE i85 = 2XI-0| RELIC.

BAD SOLUTION EX /

error

o IK|2 7|zet &
HEel Cle Y B
&712 Cled

=
=

error

&1 ol 7|t #2
Alde| Tl BH
HZol e B
&7t OE Y

error
RAHEAR R E2
AlZ2 O] B3
&712 CH Y o
HE ClElY 23

error
SEAAAH 2 AlM K2
AlZ2 I8 B3
2712 CH|Y 7d
HE ClEHY 23

mo0| Ax|pt Al

error
2xdAR 2 HS
&7t ClE|Y B
HZ ClEY #3

18



Al SOLUTION

WL Zo0| Uy ALSSIXL| Y2|E|7} "oix|n
ualng| ualn= |:||-EAIO|_.7_$_

h

CS7t S0{ELCt.

BAD SOLUTION EX /

!u
S

error

SRHARS THEH
N2tal mo

xlot E#

2712t Cle| B
1% 8y B

error
SXHAR S I EH

AL HIZ0| Ob! ERAL S RAHIE
HECIELel 3

Al x{2| 2t HICHE

HE AKX S 37| B

&7t ClEY B

error

EXAA2 DR EH
ZALHIF0| Ob:l EFAF 8 FAHHIF
HECIH Lol B3

LHSIX| Ret 2 B

HE ClEY £

&7t ClE Y B

error

A AR 2 DR HA
HENE 723

&7t ClEe B
HHl bl 2ol

19



Al SOLUTION

20| /| o] RES0| B LIt st H580

BAD SOLUTION EX /

I_

h

ﬂ
h

o] Z=

error
MZ2| 27| ChE ol / TS| CHE RENt L2 B /27| CHE 0|2 Bl / 27| CHE Q¢

EfE / oly

ot 2712t EY

20



Al SOLUTION

21



Al TECHNOLOGY

FACE SWAP
DEo| P22 L7} ol RYE dZS HHSIE= HY

i g

ClE HAAIE + Z2 | T

22



Al TECHNOLOGY

PRODUCT REPLACEMENT
22| HNESSE =0 Hestn aHsh= =Y

HE S TEA 100% SHSH FF LAl Cixil 49 JhsEct

23



Al TECHNOLOGY

Al TEC WORKFLOW TIME SCHEDULE
CHAIE sletabds Sof A8 SE SO = SR CL

STEP 7

STEP 5 STEP 6

STEP 3 STEP 4

o
N

STEP1 STE

T

2D DI
3D D

P 0D2D

6.4
el
T21 S S8t Wb A EH pas gg ;‘jg ] FACE SWAP PROCEED p“°°§§7¥°'§"5' = PRODUCT 2! CIEIY 4% U PAAY X EE%; Sgﬂ ®
\
y 4

24



Al TECHNOLOGY
CieFet Ffe| 2|2

oj2{E2| ¥&o| &

A
—!

23



IN&OUT PAINTING PROCESS

Q. Zdgst 2A=HMIEZA

A. HO| == }S L.

MARK 5 ’
“ANGER”

MAI OHW MAI

off gl=tl 7tset7tRe?

HIZ20t 24 waro

SHEICHH R ZAnE Hlo| M ZANEX| iIMCol| 3¢3:0] H|ZItsELICt

24



IN&OUT PAINTING PROCESS

Q HU LA HEH ol gl=d JH537tR?
A. HO|=E= JHSBHLLE.

USP

> HERie JEME

> BX|Me| HARS BH
> AEIUY 9

> Zarxol o|0|x|

21 HZ2 ClEY W A% 100% 7 7HS5HH, SUP £3H Hot ' 5= AFLICE

25



IN&OUT PAINTING PROCESS

Q. M=Z2 2LiH Mujjel 20
A. Ctgt 2HX S F| =510

S

uUspP

> ADIE ZHm3j M

> A AT XO| X| X3} oFat
> Chefet Mat

> AEfI2! of&ofl 8ol

20 HED CEHY X AM 100% 1A 7HssHH, USP £ ot W = U&L|ch

26



Al IMC ADVERTISEMENT

E?ﬂEI etEl mjoj=2 -"a“-ﬂa—’.‘_"

E9o| ZX|MY I HEtHel ZALS Soff M= BRI M / F2 B2/ HUE

FotMIL.

F/EHE F|I/E /U HESS ¥l A Mgt

= Mo
00I>

SPACE SHIP WITH
GENTLE MONSTER




Al IMC ADVERTISEMENT

MZUL stLte] EHRER HYUXLE HHLMX| 7H5 S IMC HI
= 7| 7Y - BOHEMIAN

/012 A|ZE F|YE - FEMINIEM , CLASSIC

e o9l ZH2{ - BROWN & BURGUNDY

T ol

28



Al IMC ADVERTISEMENT

Ssij 2EXE HACO} HES SHH L.

Fte|ne|of x|efglo] BMES HES HE|HoR Fustu ST & = WHo| ACHH LoAZ0R?

0

29



Al IMC ADVERTISEMENT

30



phaze

PERFORMANCE MARKETING

N Ef.’ SR

: %EFE

w»-prtrl
2 4

Qt—v



PERFORMANCE MARKETING

A NA T2 EH|AESH|CL.

“ J!

=

2E A28
SiLie] M2 ETFMAHEAR
LLALAZ gAML

SUMENY IE Q0 28
- -
EREW 3

32



PERFORMANCE MARKETING

2 Z|cH 10247tx| Z0iA| 0|Cjo| YA E H|otstH
H2HC 9| 1002 S| &2 MX| g45LILCT.

HHEQSIEF S50 FNTafs £7/510, TEf| Loh= 04HIE MEELICH

HMEQ| datol| A0 A0 RES BFSID, olthS 2HISHK D|C|0{2YAE HAFL(CL

ZM2t3 (Search AD) & {2 (Display AD)

NAVER Google You(TH

SNS A40|Cjo] 23

00O Meta @Instagum facebook (@@  TikTok

HE®|3 (Network)

Chasing, Shaking, Locking

CRITEO MosBon ¢ Goodle  ACZTrader TargetingGates Adnet

33



PERFORMANCE MARKETING

Hojx2] ¥ EFMS Soll EHMIR.

Z M2 (Search AD) & HliL{Z 1 (Display AD)

IS UE &M 2N EMEEAM
3
—_— : —
- _
1 = ||
- |
ov ]
Fazzs
]
MAZHIIGEY U gEME Bo) WEHE GAE S8l HHIQI/EP/ARY &8 2153}

EfAb 12 (ME/d) o 22 &AM dIo|EE HZ

34



PERFORMANCE MARKETING

3K XUzt 27t obdl, %= 1= itEA K.

HHEQSIEF S50 FNTafs £7/510, TEf| Loh= 04HIE MEELICH
HIHEO|HBH0l|S R0 x| FES WS, of&HS 2Hi50] O|C|0{Y A S HAIBHLICH

250.0%

mjjo| = Zaata] Al zaex

200.0%

150.0%

100.0%

79.6% 79.6%

60.8% 61.6% 663% 00 113 70.5% 70.8%

50.0%

0.0%

1% 28 38 49 S 6¥ TH 8 9E 10% MY 12% 13% 14 15% 16% 17% 18E 199 209 219 22% 23% 249 25% 269 27 28Y 29% 30%

HHot HHE AlZ|of SR AXE wEH| wH| 2 7|28 282 X|&Ho 2 BLEE FLCL



PERFORMANCE MARKETING

2| M= OICIAM &
oj

o
T

(=
-Tl—l_t

P BT ASHE F0 FS Yk B @
2HQ HERINE B4UTE HOfKHE 27t

2712 0]

35,000,000

24174 7Hx] &

mjloj= Za3tal AlE

v

AZMOF SHLE2

X38]7t st %LIEL AL FAK.

mHo|= Fae| MY

v 35,352,450

g9l qﬁlé% el ey 3 gl

36



PERFORMANCE MARKETING

7I71E €& NSHE T } £|=7{ OtL|Of?

NO! .:.’é, Lt H[ 2242 2
t

7|9 E 22| Mot 2ot Bew g2t o

+EUEE 59 SE 29I 9K &
dEIHE [ T higau nan

MY x| D ol

REIME D S 29l 44, +5U8
I HH| 7SS BF = -'._-‘= £ CTR.

CVR HO[E| 248 B3t 45

=E 41tk giE = A0 8.

4148 7|8 R CTR, CVRE EA3}0]
' H|o|=0t9| Cf|0|E{ H|O] A 7|ut QlXtutAl

09:00

18:00 24:00

37



PERFORMANCE MARKETING

o2 =S Soll LI=sLIC).

| ZLIEE

o

CTR, CVR, KPI, CPC 7|Z 7|9|E On/Off T2 =&l

0
2l
-
~
50
Ul
oF
Y

Kl
<k

A9

22X 2LIE{E

HEH O X| ZLIEE

Mzt RLEE /

g4

oA

alla
[=]

HIO|HAY &

LAY DLEE

38



i NN EENEEENESSsS

RIS

12
!

DIA MANAGFMENT

-

‘v'i» {11 Vo
i lieel

- b— e i

L o

——

-

)

39



BRAND SOCIAL MEDIA MANAGEMENT

OfX| = dajglo| AH|XIet A SSHAILIR?

B0 = HsHel SNS 29 % Al S HQFLCY.

Ete O|0|X| YZE7t Ol MZR2 DASo|A= ERE QIX|, 7|1&E DAS0|AH|= EME JHK| LOCK-IN

~
J

= phaze Q

¢ ofl Cifgt 244 23} phaze
+

phaze Ho|=

Total 2%

EVENT

12 U
ofIc AR MEEE?

TIX|E AH[SH= oWt MZEC| JHXIYE F- -

TTANN WRUN oF

v us ¥
LR R T o

@ 2024_campusgayo ***
K{, oAl 52|

TVEM cigpoiax
& 32 200l <ot d> §
50| ZME W
02.09(%) - Mg/ 03.01(%) -

Thanks .. Part 10 &




BRAND SOCIAL MEDIA MANAGEMENT

8o
OH

1
—_—
o7

B0 2 HzhE SNS Y|

HM o AH[X}

2uxe

t

Eol|

Threads | u (11 Tube} d TikTok

00 Meta )

0 o =0 Ko
[ T ...mo o
0jo - [ g
< = u sl
Bl = - m
o o 0 ._h—
0 w H ol
0 0 ™0 ~
> > > S
o
Ko i 20 Kio
3 ey =0 il
o x 20 o
= 0 o U
) & 5 m
oF Po) 0 o
30 0 i 5.
0 wn 0 =~
» » » »
o
Kl < Bl
o ok H
H olo 0 %0
jol ol = 0
i = o o
nd R_r ul o
H T a I
2 KIr 1| ™
> > > S
T
|
i y _
Ko wr of Ir
3 m ] 0
ofo = i M
3 g wr 70
! %l ™ %l
= E| Hl 00
70 R0 ~ o
| » » »
& "
T ) —
Ll =) = =
or ¥ =3 5
20 ® z H
Kio oo 3l 7o
= 3 < k- @0
Kk ol Hiu =
= H o iy
| » » »

41



BRAND SOCIAL MEDIA MANAGEMENT

LS A= HEAt k30l ASUAEH BOA|E?

Xgl= Jlelo] ot Ble= 2FEL|L}.

ste|nald 712l /Cixtel / 2%/ Z2mM Eo
AA|ZH ]SS vrEsoFsHE A ZM w2 o

2 -0

= — o | = =
Il SLSHZS 2loh 7HRl0] ot B2 FYE|0f B S &Y E CRM HRZ T4 E|0f ASLICE

Joon Kim Jihye Yun

M 22 RENER

Ehot FHE|ma) : T O B3 BAE
£7|: EQE 24 % AH|X} ofal.
BY ME £ 2SR )

&7 :

Y A8




BRAND SOCIAL MEDIA MANAGEMENT

M=o I SAE g3 MUXL|CE,

FE|, IY, 2|, 7k, EE, 7|E S ChAgt JtE| 2l xRS0 SRS HYstn ASLICH

HUNTER

d'Alba ?55'.','}!?99# goodifeworks® <£* Drdiary idflex ruovéQ DAYWALKER Dr.Melaxin

<OURANG =3k o~ —
3 : ;; LogisValley MARI&LOUIEE Market olsen é,; 4;;@_01 @ BYWlSh"end ﬂ7|

KOREA

Merish: [ smcuron Bbranden ZZBAUNE ZIJ» SEEDBEE Atelier Faye #49r21% NUIC

HE X DA0I12HE=
XS Z2lng M8

43



BRAND SOCIAL MEDIA MANAGEMENT

20244 7|=

X H=A = 410 MYRSHE 437%

2K 288 SX O R Hi0|Hof| 2| X3}

[

£E ZUXE SAELIC}

i (SUB)VLOG | OfLbEt 9148 ZICH flex & | 4
AEHY, AfR{EE

MAZLEDIW' R HOB TYEL R 1 w32 FA YOX|E HHIR0 oY
E14@ 67X & AR Hal 2 gl 22

Hl 225 212 S
017} OIA 7R 8t QF AR 11 ) -
XOE7I2) MR MO HHYSR OJO|YNAE ; SO EXAACD A aB2 uele ; BVE0ZI IVRAIPCEUSE 1 ISR IWIH I & H0 LALAE, SS YA VIOG | #AZHOIRACIY ; SROMNZHY ANNS ARE, IF0I AE 3 SEVHOIE FYSASE Az b2
.. P jmER R0l RAMCHE SO e . - 16CHAINY HE 9 QoKD 6E Y .. 222000/%, 20 AF, HOA B AL 1 (feat. 2EA 312)| L OEE D |.. % 4000m 01 - 53 (15) yESUs-

sRlof ol
c\n“d\cll YOI @EARM
poEee

APA S0
JEAL 23
{

= R HEW
OF|S OHOISB Wal?

nen o wome
e

EUUR DA w

: BAZ R RS S ,7 HZE AET| = 245X}
e M goIue. T omamwyspay. — A=M

AER UG =W Y

44



BRAND SOCIAL MEDIA MANAGEMENT

SEE d0g7 O2MR?
AAOINR. 2118 100%2| Ij= HEXsj=2lL|c}.

MYE HE QBZUNST B7 HY WS St T 2= BYY T2oM,

o=

N BHX S | B AE MdH [ J Mla{ ot > HNZE HAE
> (ST FMEHE | b | 2AAEYEY | » | BHERZ | P 0 A
o | > | qoixtelrE s p | HAQHE

[F0F HEYE ++28 4 U f7= 2l + A&HL

[d2] Her2 #0F XHo| ofgaLIch

45



BRAND SOCIAL MEDIA MANAGEMENT

ZHCHSED oM TEMAR G BE1 HX|A)

E - CLASSIC WINTER
HEHE fjel ZHaf - LIGHT BROWN & SILVER

rimowa

I+

"ﬁ Y =
‘-xxn*tuulﬂ 1: e
‘h" |\‘u / P

MU




phaze

o 7| x|'8 E7tE

TYPE A

TYPE B TYPE C TYPE D TYPE E
H[Z=E I{7|X| Cix|e 2HIX mi7|x] § HEHA I{7|X| H#ME SNS 17| X|

HAH of7|x|

x
3 |

ME ofE SO =
Z MHA
S AHIH[OIX| =

Al CIX|E =X H|Zf

7 |x| 4
g Mu|A

L
S 3i0
T |=1—-|

M| M2 Lo w2t eI 2 2 A

& JAELct

47



phaze.co.kr ~ €) =

phaze 904 2

®
phaze HO|=
X "

10[HSEl 30LHIEXI

Z2HMY AIRE

zgawy ZRY IR Aws| pl]a;.e

& Ol~= AIEEY # IHAZL.

Ho|= 34 = Ho|= QIAEIT7H

phaze.co.kr @phaze.co.kr

COMPANY SUMMARY

S|AHH H|O| =04 AHZ! F=AZ|AL

CHEO| A H4E

Mg 20184 68

FA MEA| BT Ha= 227 MATUY 7Z HO|=0{HZI

2olxid Contact@phaze.co.kr

48



2 XtE= HO|= HIFAF HEYLCt.
HO|Z2RE XY MU ZARE H st R 20| HiEL SH|E FeLict.
© 2022 phaze. all rights reserved.

phaze



	슬라이드 1
	슬라이드 2
	슬라이드 3
	슬라이드 4
	슬라이드 5
	슬라이드 6
	슬라이드 7
	슬라이드 8
	슬라이드 9
	슬라이드 10
	슬라이드 11
	슬라이드 12
	슬라이드 13
	슬라이드 14
	슬라이드 15
	슬라이드 16
	슬라이드 17
	슬라이드 18
	슬라이드 19
	슬라이드 20
	슬라이드 21
	슬라이드 22
	슬라이드 23
	슬라이드 24
	슬라이드 25
	슬라이드 26
	슬라이드 27
	슬라이드 28
	슬라이드 29
	슬라이드 30
	슬라이드 31
	슬라이드 32
	슬라이드 33
	슬라이드 34
	슬라이드 35
	슬라이드 36
	슬라이드 37
	슬라이드 38
	슬라이드 39
	슬라이드 40
	슬라이드 41
	슬라이드 42
	슬라이드 43
	슬라이드 44
	슬라이드 45
	슬라이드 46
	슬라이드 47
	슬라이드 48
	슬라이드 49
	슬라이드 50
	슬라이드 51

